In the Claims 

Please cancel claims 1-^35, 
Please add claim^36-41. 

Please amend claims 1 ^and A-lfl^as follows: 



~ (Amended) A system for demographically- 
targeting advertisements to a given user of an interactive^ 
television program guide, comprising: 

user television equipment, including^ 

a receiver for receiving television 
program guide information and advertisements for the 
interactive television program guide, the advertisements 
having associated demographic category data; 

a user ±npuy receiver for receiving 

user input; 

a microprocessor; and 
nemory for storing user demographic 
information f or j£he given user, wherein the user 
demographic yinf ormation for the given user is gathered by a 
survey, yfrhere in the user television equipment is configured 
to 9<^mpare the demographic category data associated with 
advertisements with the user demographic information 



-a 




should 

;eractive television program guide 



*T. (Amended) ine system or claim i, wnerein t 

comparison of the demographic category data associated/with 
the advertisements with the user demographic inf orrpation 
stored in the memory is performed by the microprocessor. 



5. (Amended) A method for djimographically- 
targeting advertisements to a given/user of an interactive 
television program guide, comprising: 

receiving advertisements for the interactive 
television program guide, /the advertisements having 
associated demographic/category data; 

gathering user demographic information for 
the given user using a survey; 

storing the user demographic information for 

the given ydser; 

comparing the demographic category data 
associated with the advertisements with the stored user 



which advert ioomont i O ohould b e dioplayod by the interacti ve 
television program guide for the given user; and 

displaying demographically- targeted/ 
advertisements for the given user in the interactive 
television program guide based on the comparison. 



6. (Twice amended) The method of claim 5, 
further comprising: 

storing information concerning television 
channels necessary for determining the user demographic 
information for the given uaer and storing information 
concerning programs necessary for determining the user 
demographic information: for the given user. 



7. (Twice amended) The method of claim 5, 
wherein determining the user demographic information for 
the given u^er further comprises providing for each 
television channel and program having a bearing on at least 
one demographic category of the user demographic 
information for the given user a predetermined value 
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^J^}^^ 8. (Amended) A method fcfr demographically- 
targeting advertisements to a giveA user of an interactive 
television program guide, comprising: 

receiving advertisements for the interactive 
television program guide, the Advertisements having 
associated demographic category data; 

receiving user input from user interface; 

determining/user values for demographic 
categories utilizing said/user input, wherein determining 
the user values for theydemographic categories further 
comprises applying weight values to the user input that are 

/ 

indicative of the effect the user input has on the user 

/ 

values for the demographic categories; 

storing the user values determined for the 

demographic categories ; 

/ 

comparing the demographic category data 
associated with/ the advertisements with the stored values 

/ 

of corresponding demographic categories for the given user 

/ 

to determine jwhich advertisements should be displayed by 



said interactive television progr^n guide for the given 
user; and 

displaying demographically- targeted 

/ 

advertisements for the given user in the interactive 

/ 

program guide based on the comparison. 




P 



(Amended) The method of claim 5, wherein the 
sei/ demography information for the given user comprises 
demographic categois^es, and wherein the method further 
comprises providing de^ult values for the demographic 
categories of the user demographic information for the 
given user. 




10. The method of clad^n 5, wherein determining 
the user demographic information further comprises 
providing a period for tfte user demographic information. 

11/NsThe method of claim 5, which further 
omprises a decay procedure to refresh the user demographic 
information. 
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36. (New) The system of clairry^ wherein the user 

demographic information includes demographic information 

selected from the group consisting of: income information 

/ 

and gender information, and wherein the user television 
equipment is further configured tfo compare the demographic 
category data with the user demographic information that 
includes the demographic information selected from the 
group consisting of: income/information and gender 
information . 



37. (New) The system of claim 3 6 wherein the 
survey by which the^ser demographic information is 
gathered is not program guide-based, and wherein the user 
television equipment is further configured to compare the 

/ 

demographic category data with the user demographic 
information it hat is gathered by the survey that is not 
program gujLde -based . 




(New) The method of claim 5 wherein the user 
demographic information includes demographic information 
selected from the grdhp consisting of: income information 
and gender information, ahd wherein the method further 



comprises comparing the demographic category data with the 
user demographic information that includes the demographic 
information sheeted from the group consisting of: income 
information and gehder information. 

39. (New) The method of claim^8 wherein the 
survey by which user demographic information is gathered is 
not program guide-based, and wherein/the method further 
comprises comparing the demographic category data with the 
user demographic information that is gathered by the survey 
that is not program guide-base^. 

40. (New) A method for demographically-targeting 
advertisements to a given/user of an interactive television 
program guide, comprising: 

receiving advertisements for the interactive 



1. 



I 

television program guide, the advertisements having 



associated demographic category data; 



receiving user input from user interface; 

/ 

determining user values for demographic 



categories util/izing said user input, wherein determining 
the user valueC for the demographic categories further 




comprises using a separate period for each/ demographic 
category, wherein the period for each category is 
representative of how much user input is needed before the 
user value for that category is deem/d to be reflective of 
the given user; 

storing the user yklues determined for the 
demographic categories; 

comparing the^demographic category data 
associated with the advertisements with the stored user 
values of corresponding demographic categories for the 
given user to determine ywhich advertisements should be 

/ 

displayed by said interactive television program guide for 
the given user; and 

displaying demographically- targeted 



advertisements ioif the given user in the interactive 

/ 

program guide based on the comparison. 



41. / (New) A method for demographically- targeting 
advertisement/s to a given user of an interactive television 

/ 

program gui^e, comprising: 
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receiving advertisements for /the interactive 
television program guide, the advertisements having 
associated demographic category data; 

receiving user input fr6m user interface; 

determining user values for demographic 
categories utilizing said user input; 

7 

storing the user yalues determined for the 
demographic categories; jj 

comparing the demographic category data 



associated with the advertisements with the stored user 

/ 

values of corresponding demographic categories for the 

/ 

qiven user to determine which advertisements should be 

/ 

displayed by said interactive television program guide for 
the given user; 

displaying demographically- targeted 

/ 

advertisements for /the given user m the interactive 
program guide based on the comparison; and 



using a decay function to refresh the user 



values for the^ demographic categories. 
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